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Omnichannel HCP exposures drove
1.5X higher TRx rate with EHR + Display

GOALS

e Aleading agency sought to drive meaningful HCP behavior change among
prescribers in the antipsychotic category.

e The agency aimed to understand how EHR messaging alongside display
could enhance lower-funnel impact — specifically, driving script rate (TRx).

OUTCOMES

The campaign demonstrated that introducing EHR with Display significantly
strengthened prescribing impact:
e HCPsreached with Display + EHR achieved a 19.1% TRx rate, compared to
13.4% among those reached by Display alone.
e Thisrepresents a1.5X increase in TRx rate among providers exposed
across both channels.
e Findings highlight that EHR plays a critical role in bridging awareness
and action, effectively driving measurable lower-funnel results.
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