


Pharma advertising is traditionally
focused on promoting medications.

But does its impuct
extend further .




Defermine whether pharma Quantify the impact of Explore opportunities for
ads have animpact that pharma ads across pharma brands
ngl%nds beyond brand audience conorts

uilding
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Our Methodology

Patient interviews Doctor interviews

« Total:n=1166 Online survey to understand « Total:n=1001 Online survey to uncover

. Age: 18+ patients’ opinions of pharma . Age:30+ doctors’ views on pharma ads

. Those who see a healthcare ads foday, and what valug, if . Doctors with d rmix of and theirimpact on patients
provider at least once a year any, they receive specializations (including

general practitioners) who
have practiced medicine for
longer than a year
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of patfients learn about
medications they were previously
unaware of through pharma ads
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Pharma ads do
their primary job

Raising awareness of
freatment options

Interestingly, learning about
new medicationsisn’t driven by
older generations alone. 61% of
adult Gen Z and 62% of
Millennials have learned about
new freatment options from
pharma ads



Going deeper

Additional value of
pharma ads
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Patientinsight

Pharma ads...

Serve us a top
etucational resource
for nearly 1/3 of people

Source of awareness for health conditions or medications

MI/GNA [N + deepintent®

Of patients rely on pharma ads as
one of the top ways they become
aware of health conditions or
medications



Patientinsight

Pharma ads...

Guide hetter health
management

Said pharma ads help
Opinion of pharma ads them make informed
decisions about their

% agree orsTrongIv agree hGCﬂTh

a8,

Patient survey; n= 1,166

- How much do you agree or disagree with the following statements? - help me
M/GN\ [IIH + deepintentt

make informed decisions about my health




Patientinsight

Pharma ads help people...

Discover new health conditions

Past impact of pharma ads
% yes

If not for pharma ads...

270

Would have missed out on
learning about the condition

976

Discovered a health condition
they didn't know they had

Patient survey; n= 1,166
- + Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you find out about a health condition you didn’t know you had You mentioned learning about a medication or condition from a pharma
MIGN-‘ MEDIA TRIALS [ deep|ntent company's message. Imagine you had not learned about it through the message. How likely would the following scenarios have been? - | would have missed out on discovering a condition that | or someone close to me is experiencing



Patientinsight

Pharma ads help patients...

Better manage
existing conditions

Past impact of pharma ads

MI/GNA [N + deepintent®

If not for pharma ads...

617

Said their overall understanding of
the condition would have been less
comprehensive

Said pharma ads
helped them better

manage an existing
health condition

Patient survey; n= 1,166
Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition
You mentioned learning about a medication or condition from a pharma company's message. Imagine you had not learned about it through the message. How likely would the following scenarios have been? - My overall understanding of 10

my condition would have been less comprehensive



Doctorinsight

Even dml:]torsfseef ) - B

patient benefits from 5 ‘ - Ry

pharma ads 9% e
patients’ awareness of :

Said phormu ads increase
Doctors’ opinion of the impact of pharma ads .
% agree or strongly agree freatment ODTIOI‘IS

14 \
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Said pharma ads improve
patients’ understanding of
their condition

MIGN.‘ HHHHHHHHHHH + deepintent:" Doctor survey; n=1,001 11
Thinking of pharma messaging in general, how much do you agree or disagree with the following? - % agree or strongly agree



In fact, doctors see #rila
92%

o [ ]
lusting henefits from
pharma ads on enhanced Bt
prouctive care GiSouss e cancen
Doctors’ opinion of the impact of pharma ads 2 :
% agree or strongly agree

927%

Said pharma ads empower
patients to fake a more active
role in managing their health

Y B N

MIGN-‘ + deepintent"’ Doctor survey; n=1,001
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Top beneficiaries -

- What patient cohorts

- henefit more?




Pharma ads are especially helpful among those with
Iimited uccess Io heulthcure PUSTimDGCTOthUI‘mU ads byuccess'ro healthcare

Discovered a new health condition Better managed an existing health condition

Without easy access
Neutral
With easy access

Without easy access
Neutral
Witheasy access

. + Patient survey; Without easy access n= 50, Neutral n= 195, With easy access n= 921
MIGN-‘ MEDIA TRIALS [ deeplntent. Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you find out about a health condition you didn’t know you had Have messages from pharma
companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition




surprisingly, adult 6en I derive the most
valuve from pharma ads

Past impact of pharma ads by generation

% yes

Discovered anew
health condition

Adult GenZ Millennials GenX Boomers

92% 48% 49% 31%

Better managed an
existing condition

MI/GNA [N + deepintent®

63% 99% 96% 40%

Patient survey; Adult Gen Z n= 155, Millennial n= 321, Gen X n= 286, Boomers n= 404
Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you find out about a health condition you didn’t know you had Have messages from pharma
companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition
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Pharma ads are especially likely to serve as an
educational tool for multicultural audiences

Past impact of pharma ads by ethnicity/race

% Yyes
Discover a new health condition Better manage an existing health condition
83% 0
B8% ; 0%
6% % 1%
o9% 58% ° b 68%
08%
44% 44% I
Black/AA AAPI Lafine/Hispanic ~ Native Indigenous White Nafive  Latine/Hispanic AAPI Black/AA  Indigenous White
Hawaiian  American/First Hawaiian American/First
Nations Nations
Patient survey; Black/AA n= 233, Asian/Pacific Islander n= 136, Hispanic n= 153, Native Hawaiian n= 64, Indigenous American/First Nation n= 87, White n= 595
Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you find out about a health condition you didn’t know you had Have messages from pharma
MIGN‘ + deepintentf" companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition 16




Caregivers of children hetter manage health conditions

Pharma ads also help parents find out about health conditions for
someone close to them (57% vs. 43% for not-parents)

Past impact of pharma ads by parent status
% yes

o
80 /o Parents

()
‘Befter manage an 5] /o Non- Parents
eX|ST|ng heo”‘h Condmon ...............................................

Parents a1°/, DisCover anew

health condition

)
Non- Parents 4] /0

Patient survey; Parents n= 366, Non-parents n= 800
Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you find out about a health condition you didn’t know you had Have messages from pharma

H ? -
MIGN‘ MEDIA TRIALS IS deeplntent"' companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition 17



For brands

An opportunity

M/GNA [EIIH + deepintent?*




Greater trust in pharma ads = greater henefit for

The more people frust pharma ads, the more
likely they are to have benefited from them

patients & brand

Pharma ads help people better manage existing
health conditions by trust level
90% 90%
80% 80%
10% 10%
60% 60%
60% 60%
40% 40%
30% 30%
20% 20%
10% 10%
0% 0%
Highly distrust Highty frust

Openness fa receiving pharma ads by frust level

Highly distrust

Highly frust

MI/GNA [N + deepintent®

Patient survey; n= 1,166
How much do you trust the following sources for healthcare information?

Have messages from pharma companies ever led to any of the following outcomes in the past? - Helped you better manage a health condition
In general, how open are you to receiving messages from pharma companies (e.g., online, TV, social media, etc.)?

19



However, there is a clear opportunity to

huild trust further

Trust in pharma messaging
% trust or highly trust

Generation

Adult Gen Z: 38%
Millennials: 36%

GenX: 31%

317%

All Patients

Boomers: 26%

Patient survey; n= 1,166

q
MIGN‘ MEDIA TRIALS [ deeplntent.'" How much do you trust the following sources for healthcare information?

Healthcare
Access

Easy access: 36%
Neutral access: 19%

Notf easy access:
22%

Ethnicity/Race

Multicultural
audience: 33%

White: 24%

Parental status

Parents: 36%

Non-parents: 29%

20



Build trust with patient-focused messuging & representation

Thereis a gap in what patients expect from pharma ads and what they typically see

Expectations from pharma ads Those who expect it in pharma ads
% yes Those who typically see it in pharma ads
b%% B7%
Those who typically see people like
theminpharmaads..
White:
31%
32%
Multicultural: t ' 8%
Patient testimonials in ads Seeing/hearing people like mein ads

Patient survey; n= 1,166

. +
MIGN‘ MEDIA TRIALS s deep'ntent When thinking about messages from pharma companies that are relevant to you, what do you expect from them? 21



Strive for greater relevance

Relevance is a crifical driver of
ad recepfivity

I'd be more opento
seeingpharmaads

I'd be morelikely fo
pay attention fo

whenrelevanttome  relevant pharma ads

But many impressions are missing the
mark on relevance

097

Feel that they see
tfoo manyirrelevant
pharma ads

Patient survey; n= 1,166

MIGN‘ MEDIA TRIALS IR deepintent"' Thinking about the different types of pharma messages you see, some may be relevant, and some may be less relevant to you. How much do you

agree with these statements?

22




Implications

M/GNA [EIIH + deepintent?*

ENngage younger generations and
multicultural audiences

Younger demographics and mulficultural audiences are
particularly responsive to pharma messaging. Include
these groups in media strafegies when appropriate
ensuring authentic representation

Align with health care providers

Healthcare providers see positive results from pharma
ads. Thereis an opportunity to think more about
integrated campaigns that share similar themes across
both patients and providers

Priorifize relevance

Undoubtedly, relevance is every markefer's goal but the
industry must continue innovating new tools and
fechnology to deliver on relevant pharma ads

23
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